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With consumer identity at the forefront of digital advertising and becoming increasingly important as we navigate a post-cookie and
post-identity reality, LoopMe is monitoring consumer sentiment in our UK pulse report. By using our proprietary PurchaselLoop Research
platform, LoopMe surveyed 3,395 consumers across the UK from 2 March, 2021 to 7 March, 2021.

We explored two key areas: Ad Preferences and Ad Regulation to understand the consumer point of view when it comes to advertising,
data collection and subsequent impact on non-targeted ads. We also analysed how consumers feel about security of their online data,
and their level of understanding of current ad regulations.

As the ad industry continues to roll out new protocols around online data and consumer privacy, our aim was to uncover whether
consumers felt their data was safer due to these new protocols. Continuing to put the consumers' thoughts front and centre, we looked
at how consumers value advertising both in exchange for content and in helping them make smart purchasing decisions.

LoopMe’s opt-in GDPR compliant research study was delivered to 141,605 UK consumers via their mobile devices, resulting in
3,395 respondents. All surveys were non-incentivised. The data was then normalised by geographics and gender to best represent

the UK population.
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Depending on the content, 88 % of consumers NEEIRUEREIE
exchange of ads for editorial content or video viewing.

The good news is that the majority of consumers still value advertising
in exchange for content, versus paying for content which is ad-free.

Do you view ads in exchange for free video or editorial content?

91% 37% 12%

Yes It depends No, I'd rather pay
on the content and avoid ads

Source: LoopMe, 2021

24 % of consumers are most comfortable receiving ads the way they've been
delivered for decades, via TV and radio.

1IN 5 consumers are most comfortable receiving ads on websites and apps
and prefer this type of advertising to receiving ads via their social media feed.

The majority of consumers, 68 % find unsolicited calls and texts the most
intrusive experience.

Which type of advertising are you most comfortable receiving?

Ads on
Other Websites & Apps Direct Mail & Catalogs

T |
26% 24% 16% 10% @%
l l

TV & Radio Ads Ads in my Phone Calls
Social Media Feed & Texts

Source: LoopMe, 2021
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Which type of advertising helps you make the smartest purchasing decisions?

o)
29 /0 of consumers find websites and apps the most Ph;lm:’/&us
helpful in making their smartest purchasing decisions, above 29% e
all other types of advertising. 12% o .
St 30 /0 Websites & Apps 13%
B Other TV & Ra%lio
Consumers value digital mediums the most to help them make smart
purchasing decisions, with both websites and apps as well as social media
favoured over traditional media. T
Whilst TV and .rad.io ads _ranked high among consumers for cpmfortgpility, they Which kind of advertisement do you find most off-putting?
are less effective in helping consumers make smart purchasing decisions.
For the same products o
over and over 45 /°
45% y 5 A
O of consumers find repetitive creative messaging the
£ : P For products o
most off-putting form of advertising. Pty 22%
22 % of consumers find the most off-putting ads are those for products FS SN celnipuats
they do not need.
For products 70/
: : : : : I've already purchased 0
There is an opportunity for advertisers to improve consumer experience
with creative frequency control and more effective targeting strategies. SN
Other 70/0
%%W 3



1 IN 2 consumers do not believe their online data is more
secure than it was a year ago.
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Do you believe your online data is more secure now than
it was a year ago?

17%

90%

Source: LoopMe, 2021

Only 17 % of consumers believe their data is more secure now than
it was a year ago.

Just 18% of consumers have a clear understanding around how
companies use their online data for advertising.

What best describes your level of understanding around how
companies use your online data for advertising?

18%

Q Little to no understanding

Source: LoopMe, 2021
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5 . . Consumers are 2X more likely to not read website cookie and privacy
48 % of consumers do not read website cookie and policies before accepting than read them.
privacy policies before continuing with content browsing or
video viewing. More than half of consumers (53%) feel current advertising regulations
are not working, with a further 1 in 3 consumers unsure.

Just 9% of consumers read website cookie and privacy policies

o) ¥ .
each time before continuing with content browsing or video viewing. Just 12% of consumers feel current advertising regulations
are working effectively.

Do you read app & website cookie/privacy policies before Do you feel the current advertising regulations are working?
continuing with your content browsing or video viewing?

No 93%

Unsure 35%

9%

Yes, Yes, No Unsure
every time sometimes

Yes

Source: LoopMe, 2021 Source: LoopMe, 2021
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- 88% of consumers view advertising in exchange for video or editorial content
* 1in 5 consumers are most comfortable receiving ads on websites and apps
» 24% of consumers are most comfortable receiving ads via TV and radio

« 29% of consumers find Websites and apps the most helpful in making their smartest purchasing decisions, ranking highest above all other
types of advertising

+ 68% of consumers find unsolicited calls and texts the most intrusive advertising experience
 45% of consumers find repetitive creative messaging the most off-putting form of advertising

 1in 2 consumers do not believe their online data is more secure than it was a year ago
- Only 17% of consumers believe their online data is more secure now than it was a year ago
- Just 18% of consumers have a clear understanding around how companies use their online data for advertising

- 48% of consumers do not read website cookie and privacy policies before continuing with content browsing or video viewing
- Consumers are 2X more likely to not read website cookie and privacy policies before accepting than read them
- Just 12% of consumers feel current advertising regulations are working effectively



LoopMe, the leading outcomes-based platform, closes the loop on digital advertising. By leveraging Al to |
optimize media delivery in real-time, we drive measurable uplift for business outcomes and more effective _ . T
advertising across online and offline marketing goals, including brand lift, purchase intent, consideration,
foot traffic and sales.

LoopMe’s core business helps brands and agencies achieve better advertising results powered by our
Al-platform and flagship product PurchaselLoop. LoopMe’s marketplace powers more effective supply and
demand connections, rooted in programmatic delivery. LoopMe’s robust data and analytics measurement
suite, including its proprietary household and device graph, brings deep insights to various companies
within the advertising industry including podcasting, out-of-home, connected TV, mobile and more.

LoopMe was founded in 2012 with the mission to create better consumer experiences through innovation,
powered by data, in order to bring people and brands together. -

For more information on how we can help your business-please visit www.loopme.com or cohtact us at
solutions@loopme.com z . .

Looking Ahead in 2021
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