COVID-19 UK MARKET TRENDS

@ PurchaselLoop

LoopMe Consumer Snapshot: Retail

In this week’s consumer behaviour study, LoopMe surveyed 3,050 UK consumers on 29-31 May,
2020 to understand shopping intent during COVID-19. We also analysed what is most important to
consumers when shopping for non-grocery items online and in-store and when they will start
shopping for back to school.
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What is most important to you when shopping
online for non-grocery items?
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What is most important to you when shopping
in-store for non-grocery items?

Trying On/Sampling Customer Service
37% 18% 16%
Deals & Sales Other Return
Options

37% 19%

of consumers value Deals & Sales as the of consumers value Trying On/Sampling
most important when shopping in-store for non-grocery items as the most important
non-grocery items. when shopping in-store.

When will you start shopping for back
to school?
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For more information, contact your local sales rep or solutions@loopme.com



