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LoopMe Consumer Snapshot: Gifting

In this week'’s consumer behavior study, LoopMe surveyed 6,040 US consumers on May 8-10, 2020 to
understand consumer gifting intent during COVID-19. With celebrations such as Mother’s Day and
birthdays taking place during lockdown, we also analyzed where consumers intend to make their next
gift purchases and how much they plan to spend.
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49% of consumers intend to purchase electronics (19%),
apparel (16%) or toys (14%) for their next gift item.
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consumers intend to spend more than $250 on their next gift purchase.
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