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LoopMe Consumer Snapshot: Fitness

LoopMe surveyed 1,500 U.S. consumers on October 20-22, 2020 to understand health and fitness
intent during COVID-19. We also analyzed what matters most to consumers when deciding to join a
new gym or health club, purchase intent of fitness devices and at-home gym equipment, and whether
consumers are planning a new diet or nutrition plan in the next 90 days.
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Would you consider joining a gym that does not offer
online classes?
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Do you intend to purchase a fitness device (i.e. smart watch) or at-home gym
equipment for yourself or as a gift this holiday season?
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